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WHAT IS SOCIAL SOFTWARE? 

(SOCIALWARE) 

 “Social software enables people to: 

 To rendezvous, connect or collaborate 

through computer-mediated communication 

and 

  To form online communities.” 
 (From Wikipedia, December 2006) 

 

http://en.wikipedia.org/wiki/Computer-mediated_communication
http://en.wikipedia.org/wiki/Computer-mediated_communication
http://en.wikipedia.org/wiki/Computer-mediated_communication
http://en.wikipedia.org/wiki/Computer-mediated_communication
http://en.wikipedia.org/wiki/Computer-mediated_communication
http://en.wikipedia.org/wiki/Online_communities
http://en.wikipedia.org/wiki/Online_communities
http://en.wikipedia.org/wiki/Online_communities
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SOCIALWARE DEFINITION 

 Broadly conceived, this term could encompass older media 
such as mailing lists, computer conferencing, Group Support 
Systems, and Usenet, but some would restrict its meaning to 
more recent software genres such as blogs and wikis and 
social networking sites. 
 

 We will focus today on the “newer” applications, sometimes 
referred to as Web 2.0. 

 phrase coined by O'Reilly Media in 2004 

 refers to a perceived second-generation of Web-based 
services that emphasize online collaboration and sharing 
among users such as 

 social networking sites 

 Wikis 

 communication tools 

http://en.wikipedia.org/wiki/Mailing_list
http://en.wikipedia.org/wiki/Mailing_list
http://en.wikipedia.org/wiki/Mailing_list
http://en.wikipedia.org/wiki/Usenet
http://en.wikipedia.org/wiki/Blog
http://en.wikipedia.org/wiki/Wiki
http://en.wikipedia.org/wiki/O%27Reilly_Media
http://en.wikipedia.org/wiki/O%27Reilly_Media
http://en.wikipedia.org/wiki/O%27Reilly_Media
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SOCIALWARE DEFINITION 

 Some types of software seem to facilitate 

"bottom-up" community development, in 

which: 

 Membership is voluntary 

 Reputations are earned by winning the trust of 

other members 

 Community's mission and governance are 

defined by the communities' members 

themselves 
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SOCIALWARE DEFINITION 

 Also social software systems create persistent 
links between users, and through these 
persistent links, a community is formed. 
 

 The control of these links - who is linked, and who 
isn't - is in the hands of the user. 
 

 These links are: 
 asymmetrical 

 you might link to me, but I might not link to you. 
 

 functional, not decorative 

 you can choose not to receive any content from people you 
are not connected to. 
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SOME KEY COMPONENTS 

 Support for conversational interaction between 

individuals or groups 
 

 Sharing:  information, artifacts (e.g., pictures or 

videos) 
 

 Support for social networks to: 

 explicitly create and manage a digital expression of 

people's personal relationships 

 help them build new relationships. 
 

 Support for social feedback — which allows a group 

to rate the contributions of others, perhaps implicitly, 

leading to the creation of digital reputation. 
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SOCIAL DATA MINING  

 Can help find out social patterns in information 

 Examples are: 

 Recommender systems 

 EBay, Netflix, CNET 

 Collaborative systems, which can enable coordination of 

public debate 

 Wikipedia, wiki spaces, etc. 
 

 Knowledge sharing 

 Delicious 

 YouTube 
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PRACTICE #1 

1. Go to cnet.com and try to find ratings for 
Dell desktop computers from $1,500 or less.  
Which one would you buy and why? 
 

2. Go to eBay.COM and search for 
educational software.  Pick four of them and 
compare them. 
 

3. Pick a buyer or a seller and check the 
ratings and comments.  Which one has the 
best rating? 
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PRACTICE #2 

1. Go to wikipedia.org and search for 

YouTube. 
 

2. Go to YouTube and search for 

mathematics.  Choose multiplication 

using vedic mathematics. 
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SOCIAL BOOKMARKING 

 Refers to storing and sharing bookmarks on the 
web, instead of inside your browser. 
 

 Delicious is an example of a website that allows 
social bookmarking. 
 

 This has several advantages. 
 First, you can get to your bookmarks from anywhere, no 

matter whether you're at home, at work, in a library, or on a 
friend's computer. 
 

 Second, you can share your bookmarks publicly, so your 
friends, coworkers, and other people can view them for 
reference, amusement, collaboration, or anything else. 
 Note that you can also mark bookmarks on del.icio.us as 

private -- only viewable by you -- if you like. 
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SOCIAL BOOKMARKING 

 Third, you can find other people on del.icio.us who have 
interesting bookmarks and add their links to your own 
collection. 

 Everyone on delicious.com chooses to save their 
bookmarks for a reason. 
 

 You have access to the links that everyone wants to 
remember. 
 

 You can see whether two people have chosen to 
remember a link, or whether it was useful enough for 
a thousand people to remember -- which may help 
you find things that are useful for you, too. 
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TAGS 

 They are one-word descriptors that you can assign 
to your bookmarks to help you organize and 
remember them. 
 

 Tags are a little bit like keywords, but they're chosen 
by you, and they do not form a hierarchy. 
 

 You can assign as many tags to a bookmark as you 
like and rename or delete the tags later. 
 

 So, tagging can be a lot easier and more flexible 
than fitting your information into preconceived 
categories or folders. 
 For example, if you save an article about how to make a 

certain kind of cake, you can tag it with recipes sweets 
yogurt or whatever other tags you might use to find it 
again. 
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TAGS 
 You don't have to rely on the designer of a system to provide you with a 

category for French cake recipes. 
 

 You make up tags as you need them, and use the tags that make the 
most sense to you. 
 

 This is great for organizing and finding personal data, but it goes even 
further when someone else posts related content using the same tags. 
 

 You begin building a collaborative repository of related information, 
driven by personal interests and creative organization. 

 

 If you don't get it right away, that's OK -- you don't have to. 
 

 Tagging is pretty intuitive and can take some practice to fully 
understand. 
 

 Try it and experiment a bit! There are no wrong tags.  
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PRACTICE #3 

1. Go to http://delicious.com 
 

2. Search for educational software.  Check 

the number of hits produced. 
 

3. Go to the website with the most number of 

hits.  Is it relevant? 
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PRACTICE #4 
1. Click register 

 

2. In the Enter Details section, enter a user name, password, e-mail 
address and type the anti-spam word. 
 

3. In the Install Buttons section, it will prompt you to install to buttons 
in the Mozilla Firefox* web browser. 
 

4. Button tutorial section, it shows you the three buttons installed: 

 Delicious button: Takes you to your bookmarks on the delicious site, 
where you can manage your bookmarks and see what other users are 
bookmarking. 
 

 Delicious bookmarks: Brings up the delicious sidebar, allowing users 
to quickly search and browser their own bookmarks and tags. 
 

 Tag button: Lets users save a new bookmark. 
 

5. Go to your email account, click the email message from delicious 
and follow the link and further instructions to activate your delicious 
account. 
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PRACTICE #5 
1. Click Settings 

 

2. Click Private saving. 
 This allows you to make individual bookmarks hidden from 

other users. 

 To use this feature: 
1. Put checkmark on make private 

2. Click the Save button. 

 
 

 Click edit tag bundles 
1. In the new bundle textbox type Software (for example). 

2. Click the Create button. 

3. Assign tags to the bundle 

4. Click save button. 
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PRACTICE #6 

1. Open a new browser window and go to http://www.educational-
freeware.com/ 
 

2. Click the tag this button in the browser.  A new window appears. 
 

3. Type the following tags: educational, freeware, download, and 
any other that you deem necessary. 

1. Tags must be separated by a single space. 

4. Enter an appropriate note. 
 

5. Put a checkmark where it says “private” if you want to keep the 
bookmark private. 
 

6. Click the Save button when done. 
 

7. Repeat steps 1-6 with another website.  This time share the 
bookmark with the entire delicious community.  Pick a website 
that you would like to share. 

http://www.educational-freeware.com/
http://www.educational-freeware.com/
http://www.educational-freeware.com/
http://www.educational-freeware.com/
http://www.educational-freeware.com/
http://www.educational-freeware.com/
http://www.educational-freeware.com/
http://www.educational-freeware.com/
http://www.educational-freeware.com/
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FACEBOOK 

 It is a social networking website privately owned and operated by 
Facebook, Inc. 
 

 The free-access website allows users to join networks organized 
by city, workplace, school, and region to connect and interact 
with other people. 
 

 Users can add friends and send them messages, and update 
their personal profile to notify friends about themselves. 
 

 The website's name refers to the paper facebooks depicting 
members of a campus community that some American colleges 
and preparatory schools give to incoming students, faculty, and 
staff as a way to get to know other people on campus.  
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FACEBOOK 
 Some Features: 

 News Feed 
 News Feed highlights information that includes profile changes, upcoming 

events, birthdays, etc. 

 News Feed also shows conversations taking place between the walls of a 
user's friends. 

 Currently, users may prevent friends from seeing updates about several types 
of especially private activities, although other events are not customizable in 
this way.  
 

 Wall 
 It’s a space on each user's profile page that allows friends to post messages 

and attachments for the user to see while displaying the time and date the 
message was written. 

 One user's wall is visible to anyone with the ability to see their full profile, and 
different users' wall posts show up in an individual's News Feed.  

 

 

 Gifts 
 Small icons of novelty items that represent presents to be sent to other users 

usually obtained from facebook’s virtual gift shop. 

 Gifts given to a user appear on the gift box and in the recipient's wall with the 
giver's message (except private ones - giver's name/message not displayed 
to other users. 
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FACEBOOK 

 Events 
 Way for members to let friends know about upcoming events 

in their community and to organize social gatherings (open, 
closed, secret). 

 

 Network and Groups 
 Groups to which many users can join. 

 They allow privacy settings on basis of networks. Groups are 
used for discussions and events etc.  

 
 

 Pokes 
 This is intended to be a "nudge" to attract the attention of the 

other user, i.e. saying hello. 
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CREATING A FACEBOOK 

ACCOUNT 

 Follow these steps: 

1. Go to http://www.facebook.com 
 

2. Provide your full name, email address, birth date, 

and password. 
 

3. Click Sign up.  It assumes that you have read 

terms of use and privacy policy.  This will 

eventually take you to your main face book page. 
 

http://www.facebook.com/
http://www.facebook.com/
http://www.facebook.com/
http://www.facebook.com/
http://www.facebook.com/
http://www.facebook.com/
http://www.facebook.com/
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PRACTICE #7 

 Create a Face book account. 
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SEARCHING FOR “FRIENDS” 

 Follow these steps: 

1. Click Account (top right) 
 

2. Click Edit Friends. 
 

3. Scroll down and find the textbox that says Search for 

People and you can enter either the name or email 

address of the person that you would like to invite as 

a friend. 
 

4. Once you find someone, click Add as Friend 
 

5. Click Send Request.  You have to wait until the 

person accepts your friend request before being 

added to your list of friends. 
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CHATTING WITH “FRIENDS” 

 Follow these steps: 

1. On the bottom left side of the screen you will see all 

your friends that are currently online. 
 

2. Click on the desired friend. It opens the chat window 
 

3. Start chatting.  Only people with green circles are 

currently online. 
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CREATING A FACEBOOK GROUP 

 Follow these steps: 
1. Click the link Groups under the Applications section.  

This takes you to the Groups Web page. 
 

2. Click the Create Group button. This takes you to the 
Create a Group Web page. 
 

3. Provide the following group information: 

 Name 

 Description 

 Group type (i.e. Business, Organizations, Music, etc.) 
 

4. Click the Create Group button. 
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CUSTOMIZING A FACEBOOK 

GROUP 
5. Upload a picture (gif, jpeg, png) by clicking Browse button to 

locate it, then click the Upload Picture button. 
 

6. If your group is associated with a web site, enter the website 
URL address. 
 

 

8. Click the Save Changes button. 
 



33 

PRACTICE #8 

1. Create a group called <your initials> Work 

Group.  Use your own initials from your full 

name. 
 

2. Make this group visible only through invitation, 

and it should be defined as an academic 

organization. 
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INVITING PEOPLE TO YOUR 

GROUP 
 Follow these steps: 

1. Click on the Groups link and then click on the 

name of your Group.  This takes you to your 

group’s main page. 
 

2. Click Invite People to Join. 
 

3. Put a checkmark that lists all the people that you 

wish to invite (only people within your network 

will be shown). 

4. Click the Send Invitation button. 
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USING GROUP DISCUSSION 

FORUMS 
 Follow these steps: 

1. Go to your group’s main page and click Start the first 

topic here, if it is the first post. 
 

2. Under Topic, enter the topic of the discussion. 
 

3. Under Post, type the message for the group to read. 
 

4. Under Text in the box, type the two words shown in the 

Security Check area with spaces in between. 
 

5. Click Post New Topic when you are done typing. 
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PRACTICE #9 

1. Create a group called <your initials> Work 

Group.  Use your own initials from your full 

name. 
 

2. Invite your classmates (with facebook 

accounts) to be part of your group. 
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USING EVENTS 
 Lets friends know about interesting things coming up in 

your community and to organize social gatherings. 
 

 The Events page contains all of the important 
information about your Facebook events. 
 

 Follow these steps: 

1. Go to your group’s main page and click Events 
 

2. Click the Create an Event button. 
 

3. Provide the required information for the event: 
 

4. Click the Create Event button. 
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CUSTOMIZING A FACEBOOK 

EVENT 
5. Upload a picture (gif, jpeg, png) by clicking Browse 

button to locate it, then click the Upload Picture 
button. 
 

6. If your group is associated with a web site, enter the 
website URL address. 
 

7. Click the Save Changes button. 
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INVITING PEOPLE TO YOUR 

EVENT 
 Follow these steps: 

1. Click on the Events link and then click on the name of 

your Event.  This takes you to your event’s main page. 
 

2. Click Select Guest in the Who’s invited section. 
 

3. Select the guests and fill out the corresponding 

information. 
 

4. Click the Save button. 
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PRACTICE #10 

1. Create an event called <your initials> 

Celebration.  Use your own initials from your 

full name.  This is a secret event only for 

members of your group (created in the 

previous practice). 
 

2. Schedule that event for June 1st 2008 from 

10am to 4pm.  Specify any desired location. 
 

3. Invite your classmates (with facebook 

accounts) to be part of your event. 
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ADVANTAGES OF SOCIAL 

SOFTWARE 

 Leverage social knowledge  

 Use tools to analyze knowledge on line 

 Use tools to aggregate social knowledge 

within your team. 
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SOCIAL SOFTWARE ISSUES  

INCLUDE:  

 Privacy- control over who has access to 

information about you. 
 

 Reliability- how do we know we can trust 

what others post online? 
 

 Social relationships- how do the relationships 

formed affect the nature and quality of social 

interactions?  
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P3 SYSTEMS: PERSON TO PERSON 

TO PLACE  

 These systems involve the use of mobile 

devices that record location and time, and 

collect this information for use in applications 
 

 Example: 

 LoveGetty 

 Invented in Japan and it is used for matchmaking. 
 

 Nokia Sensor: 

 Promotes spontaneous communications in settings such as 

bars, nightclubs and railway platforms, business functions etc.  
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P3 SYSTEMS: PERSON TO 

PERSON TO PLACE  
 HocMan 

 In Europe, Hocman is a prototype service designed to spark and further 
enhance social interaction building on traffic encounters by motorcycle riders. 

 It is based on handheld computers capable of short-range ad hoc wireless 
networking. 

 When the bikers head out on the roads the software continuously senses 
similar devices nearby. 
 

 If another Hocman is in the vicinity it makes a sound to alert the biker that a 
meeting is taking place, and there also is an automatic exchange of web 
pages between the devices. 
 

 ULocate: 

 Developed in North America 

 Through a cellphone it can help locate: 

 People 

 Places 

 Photos 
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EXAMPLES OF P3 SYSTEMS 

Nokia Sensor LoveGetty 

ULocate 

HocMan 


